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Marketing Mix Elements and Strategies
Your good friend has decided to open a vitamin-fortified smoothie shop in a small, but booming college town. He is a bit concerned that he may not have the clientele needed to sustain his business. He knows you are a marketing major, so he's asked for some advice. What can you tell him about marketing mix elements and strategies that will help him get his business off to a good start? Be specific and offer examples. Scholarly research on the marketing mix elements and strategies from the online Bethel Library must be included in your work. Be sure all posts meet or exceed required word counts.
As a marketing student, I believe that my friend needs to do as a market survey first to make marketing mix elements and strategies decisions. The survey will help him understand the potentiality of the market in terms of total revenue and profitability (Jabbari et al., 2019). After making the precise analysis of the survey data, and gets convinced that the smoothie product is feasible for the college market, he can go ahead and take several steps in line with the marketing mix elements and strategies. 
The first step my friend needs to take is the segmentation of the market. He needs to divide the market into segments and select one or two segments to capture. He can have the students living in the same areas of the college town grouped into the same segments and focus on the segments where students who love Vitamin-fortified smoothie live. After identifying the segment to capture, my friend needs to conduct some demographic and psychographic analysis of the segments to decide on the product, price, promotion and place strategies (Chrysochou, 2010). 
The product has already been defined as Vitamin-fortified Smoothie, which is a 100% pure product. However, my friend can, in the future, modify the product as per the target market. According to Chrysochou (2010), pricing should be done keeping all the direct and indirect costs in mind. Therefore, my friend needs first to understand the price sensitivity of the target market before the decision on the price. For instance, since he will be dealing with students, he needs to understand how they are responsive to small changes in ion prices. As a marketing student, I would advise him to have the price of smoothie low since it is a low involvement product. 
Promotion needs to be done as per the segments. Additionally, with the general awareness about the entire target market, my friend should come up with the best strategies for promotion. As a start, my friend should use print media and social media as the promotion strategies (Planning Marketing-Mix Strategies in the Presence of Interaction Effects, 2005). He needs to use all the social media platforms where he would access the students living with the college town. The decision ion the place should be made based on the shop requirements and the needs of the customers. To begin with, he needs to have a retail shop and offer home delivery services.
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